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THE INFLUENCE OF PERCEPTION PRICE , PERCEPTION QUALITY, 
AND PERCEPTION OF RISK TOWARDS PURCHASE INTENTION  
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In an effort to improve the competitiveness of companies in the market 
that is growing more and more store brand products. This study aimed to describe 
and analyze the effect of the variables perception price, perception quality, and 
perceived risk on purchase intention. independent variables that support this 
research is the perception price, perception quality, and perception of risk, while 
the dependent variable is purchase intention. And case studies in Surabaya. The 
number of respondents in this study was 120 respondents. The analysis used 
linear regression and analysis tools SPSS version 17.00. The results of this study 
is the perception of price and perception quality significantly influence purchase 
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